





The photovoltaic power system of OTE's stand at the 73rd Thessalonica International Fair Volunteers of NGO KALLISTO, which is sponsored by OTE, in search of bear bio-indicators.
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OTE buses for the daily transportation of employees

BUILDING TIES WITH THE ENVIRONMENT

BUILDING TIES
WITH THE SOCIETY

‘I would like to thank OTE and all it's employees, for their active support
owards “A Childs Smile” for the last 12 years: for the implementation and
technical support of the National Hotline for missing children “1056", as well as
for the immedate implementation and technical support of the European Hotline
for missing children “116000". The immediate operation of the hotline “116000",
had as a result for Greece to be the second country. following Belgium, which as
put the line in operation, establishing a positive example for other counties”

Giannopoulos Kostas
President of the NGO “A Childs Smile”
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BUILDING TIES...
WITH THE SOCIETY

Over the years, OTE has associated its presence

with contribution to society. It is consistently and
continuously expanding and reinforcing its social

role by means of actions and initiatives that contribute
to the preservation and safeguarding of social coh

OTE's priorities for 2008 focused on:

«  Helping children, vulnerable social
groups, and young people

-« Helping youths on issues of accessing
new technology
Supporting volunteerism
Supporting local communities
that are in a state of emergency
Maintaining and promoting cultural heritage,
with emphasis on the cultural initiatives
of the periphery
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SUPPORT FOR CHILDREN,
VULNERABLE SOCIAL
GROUPS AND YOUTHS

Support Children

OTE is dynamically and consistently boosting the
work of voluntary organisations that support children.
by offering financial support through social marketing
and sponsorships.

Social Marketing

For the past six years, a substantial part of the revenues
derived from OTE's Christmas campaign has been donated
to charitable organisations. In 2008, the amount

of 250,000 euro, which was gathered from calls made
during Christmas, New Year's Day and Epiphany Day, was
given to boost the objectives of Charitable Organisations.
which were the[ TOGETHER FOR THE CHIED' Association,
the Association for people with Neuromuscular Diseases
MDA HELLAS] and the [CHIED'S SMILE] NGO.

Corporate Responsibility Activities
The following Table summarily presents an array
of sponsorships undertaken by OTE in 2008

Entity Type of Contribution

The Child’s Smile 10 years of free telecommunication

1056 Emergency Line infrastructure and coverage of operating
costs for the Children’s Support Line
S0S-1056, which in 2008 received
142,858 calls

The Child’s Smile Extend the collaboration with the

116000 Emergency Association by installing and operat-

Line ing a Joint European Line for missing
children 116000

Together with Expand the cooperation with the
the Child 11525 European Union by sponsoring the

Emergency Line help line 11525 which aims at providing
advise and directions to children,
teenagers and parents

MDA Hellas Support the effort for the creation of the

“Youth Centre,” which gives patients the
opportunity to watch training and enter-
tainment programmes, as well

as the appropriate relief aid
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Cerebral Palsy Cover the operating costs of the "Adult

Greece Club” which in 2008, employed 62 adults
with cerebral paralysis in creative
programmes, such as: art programmes,
theatre group ‘Thiasos tis Tritis,” music
workshop, literature programme, motion
and expression programme

(ELEPAP) [Hellenic  Support of the ‘Early Intervention

Organisation for Programme’ implemented by ELEPAP
the Protection and for children between 18 months and 6
Rehabilitation of years old that have motor, sensory and

Disabled Children] development disorders.

Support vulnerable social groups

OTE remained a bastion for vulnerable groups into 2008, by
offering support to Non Government Organisations working
in that direction. In particular. it included and endorsed the
following in its CSR programme:

Body Type of Contribution

Food Bank - Supporting the charitable work of the
Foundation for Foundation, for the third consecutive
fighting hunger year, which benefits 2,735 poverty

stricken people

Hellenic Anticancer ~ Support the creation of a special
Foundation healthcare-rehabilitation centre for
cancer patients

Doctors of the Boost, for a third consecutive year, the
Aegean humanitarian missions of these doctors
to remote border islands.

AGAPAN Boost the foundation’s work to provide
psychological, intellectual, social and
nursing help to patient suffering from
an incurable disease.

Municipality Free distribution of OTE-Alert devices

of Athens to the Municipality of Athens for the
implementation of the ‘Help at home’
Programme
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Furthermore, in twelve tele-marathons that were carried
out with'a special pricing policy through the Televoting-IN
service for charity purposes, OTE gave EUR 154,736

Youth Support

OTE places its trust in young people and has adopted

an array of actions and initiatives in their support:

In this framework for 2008:

- It gave 431 students the opportunity to complete
their training by offering internships in a modern
work environment, in collaboration with a university
community and public bodies (e.g. OAED schools)

- It employed approximately 2,500 students on an eight-
month three-hour employment basis, providing them
with financial support for their studies.

Departmental Operation Number of Students
General Directorate of Regions 300
General Directorate 7

of Domestic Providers

General Directorate of Corporate 13

& Business Customers

General Directorate of 2106
Residential Customers

General Directorate 8

of Information Technologies

Total 2434

»  OTE along with COSMOTE and ROMTELECOM, offered
three scholarships to three students from Greece,
Albania and Romania, to study in the ‘Dimitris Perrotis’
College of the American Farm School, contributing
in the achievement of the College’s goals to create
leaders for a viable economy in South-east Europe

« Itawarded for the second consecutive year two
students with excellent academic performance of the
Department of Banking and Financial Administration
of the University of Piraeus, as well as the top graduate
of the Department of Telecommunication Science
and Technology of the School of Applied Sciences
of the University of Peloponnesus, for the academic
year 2007-2008
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Continued to offer free broadband connections

to undergraduate and postgraduate students

with excellent academic performance, for a fourth
consecutive year through the DIODOS action

(For more information on the OTE's offer, please visit
http://diodos.gsrt.gr; in the section of ‘Provider Offers’
and the OTE's online store at www.OTESHORgr)



CORPORATE
VOLUNTEERING

OTE employees have a long record of helping society
on issues of crucial importance and national scope, by
cultivating a culture of vol ing and a i

to giving back to our society.

Blood Donation
The Blood Donation of OTE employees, which is the

utmost act of human kindness and solidarity, increased
its donations in 2008.

of which 1,995 was donated in Attica.

1,045 units were given to cover the needs of OTE Group
employees, while 1,830 units of blood remained at the
disposal of the Hospitals.

Table 6.b
STATISTICAL TABLE OF BLOOD DONATION OF THE OTE
BLOOD BANK FROM THE PERIPHERY
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STATISTICAL TABLE OF BLOOD DONATION OF THE OTE
BLOOD BANK FROM ATTICA
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Managing Emergency Cases

OTE. in wishing to contribute to the relief to residents of
llia and Achaia that were hit by the devastating earthquake
of 8 June 2008, has announced a series of benefits (e.g. it
will not charge the connection rates until the end of 2008
for telephone connections of customers whose house
was destroyed or deemed uninhabitable, it will not charge
transfer fees for connections that were transferred, etc.)

BUILDING TIES WITH THE SOCIETY

THE OTE MUSEUM

OF TELECOMMUNICATIONS

Founded in 1990, the OTE Museum of Telecommunications
focuses on the research, study and documentation of
historical information and data pertaining to the evolution
of telecommunications technology. from antiquity to

the present. By means of the daily guided tours of its
collections, especially to schoolchildren, the Museum
offers a complementary source of knowledge and
information on telecommunications, designed for

the needs of every educational stage.

Indicatively, we can mention that

The Museum is a member of the International Committee
for the Conservation of the Industrial Heritage (T.I.C.C.L.H.).
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LOCAL COMMUNITIES
AND CULTURAL HERITAGE

OTE i ly supports acti that promote cultural
heritage, both in Athens and the periphery of Greece.
Within this framework, in 2008 we continued our long-
term relationship and cooperation with the following
bodies:
+  the Benaki Museum for the digitalisation programme

for the documentation of its collections, a project

of multi-faceted significance;

the Society for the Study of Greek History

for its publishing work:

the ‘Simon Karras’ Union for the

Dissemination of National Music.

Hellenic Foundation for European & Foreign Policy

(ELIAMEP) with the participation of OTE as a member

of the network of Institutional subscribers

SPONSORSHIPS REGARDING
CORPORATE RESPONSIBILITY

Rest 287%

I CR72%

DISTRIBUTION OF V
SPONSORSHIPS BUDGET Athletic 0%
(ATHENS - PERIPHERY)

Social 38%
Cultural 21%

Research- Technology
Conferences Education 7%

Periphery 30%

Rest 1%

Cost 3%
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ACTIONS AND INITIATIVES
IN THE PERIPHERY

OTE proves in practice its interest in local communities
with its participation and support of a series of actions
throughout Greece:

May 2008

For more information on the sponsorships programme
of OTE you can visit: http://www.ote.gr/portal/page/portal
OTEGR/TheCompanySponsorships/AboutSponsoring
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Pan-hellenic action, voluntary initiatives.
One goal...social awareness and contribution.



OTE employees, blood donors.

Students of the ‘Dimitris Perrotis” College, American Farm School, with OTE scholarships.
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Delivery of equipment and other technical equipment in the framework of the PC redistribution program.
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CORPORATE
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SUBSIDIARY COMPANIES
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COSMOTE

COSMOTE Group’s consistent growth in SE Europe is
accompanied by a strong presence as a responsible
social partner. Corporate Responsibility constitutes
a fundamental corporate principle, embracing
COSMOTE's entire business operations and affecting
both the commui in which it operates, as well
as the entire viewpoint regarding its social and
environmental footprint.

The basic axes of COSMOTE's Corporate

Responsibility programme are:
Responsible corporate operation,
Social responsibility.

- Environmental responsibility

It is a multidimensional programme, which has

already earned the recognition of all social partners and
is described in detail in the company’s Annual Corporate
Social Responsibility Reports.

Responsible Corporate Operations

Responsible management, a good work environment

and Market growth and operation constitute important

elements of the company’s Responsible Corporate

Operation.

In 2008, COSMOTE, as the first Greek Mobile Telephony

company to sign in the European Memorandum regarding

the safe use of mobile phone by children and teenagers.
undertook initiatives for the systematic information and
education of the public. In particular:

- It developed specific Parental Control services, which
it provides for free to its customers, to control child
access to services exclusively directed towards adults.
It undertook self-regulating initiatives on a European
and National level (European Memorandum on the
Safe Use of the Internet, ‘National Ethics Code’)

It supported. as a Sponsor. the work of the National
Websites on the safe use of the Internet, under the
auspice of the European Commission.

Organised a systematic campaign to inform the public
on the proper use of the Internet and mobile
telephony, by distributing three special brochures
(more than 400,000 leaflets at 454 distribution points)
with the message: ‘When you have the knowledge, you
have the world in your hands’

It designed and implemented, for a fourth year,

a comprehensive program for the systematic and
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responsible information of the public, regarding base
stations and the proper use of mobile phones.

Furthermore, COSMOTE, as a responsible social partner
looks after its relationships with its vendors, with the
goal of continuously upgrading the quality of our services
and ensuring the application and dissemination of our
Corporate Social Responsibility principles and adopts
related criteria in our vendor selection procedure by
applying a ‘Market Ethics Code.’

Social Responsibility
COSMOTE, applies a multidimensional Corporate
Responsibility model, which aims at the organisation's
viable growth in conjunction with the prosperity of all
those affected by its activities, emphasising on:
-+ Child protection and care
- Equal opportunities in training and information
technology
Equal access and social integration of people with
special needs

Child protection and care

Since November 2006, through the initiative of COSMOTE
and with the scientific support of the Ergophysiology -
Ergometry Laboratory of the Faculty of Physical Education
and Sport Science of Athens, COSMOTE has begun the
Ergometric Programme ‘Join us in Sports’ that measures
and assesses the athletic abilities of children and
teenagers 9 to 16 years of age, in order to help them find
the sport that suits them best and, more importantly. make
exercise part of their daily life. During the first two years,
the programme was hosted by 20 Municipalities in Attica,
while in 2008 it included an additional 14 municipalities,
with the participation of 3,142 children and teenagers.

In 2008, the ergometric programme "Join us in Sports’ will
continue in the Greek periphery and will be hosted in 10
Municipalities of Thessaly and Mainland Greece.

Continuing in what has become a traditional ‘institution of
love,” COSMOTE provided. for the ninth consecutive year.
the amount of EUR 300,000 which was gathered from New
Year's Day SMS to charitable children’s foundations the
(Anihti Angalia’ of Filon Kinonikis Pediatrikis, Cerebral
Palsy Greece, ELEPAR Greek Parents Association of
Children with Cancer ‘Floga.” Friends of the Children’s
Treatment Centre "AGIOS DIMITRIOS" in Thessalonica and




the Centre for Special Vocational Training & Development
of the Prefecture of Preveza). Moreover. for the 8th
consecutive year, COSMOTE offered the amount designated
for corporate Christmas gifts to the Lesvos Centre

for Children with Special Needs ‘KIPSELI."

Equal Opportunities in Education

and Information Technology

For sixth consecutive year, COSMOTE supports young
people of isolated areas around Greece, through the
Scholarship Programme it implements. The programme
has travelled to 49 prefectures, while 71 Scholarships and
152 Honorary Distinctions have been awarded in total to
first-year university students originating from Greece’s
rural regions, amounting to over 1 million euro.

Equal access and social integration
of people with special needs
COSMOTE, among others, offers specialised mobile
telephony services for people with vision impairment
and hearing disability and supports important research
programs. In particular, the ‘SmartEyes’ programme, which
is conducted by the Aristotle University of Thessalonica and
aims at people with vision impairment problems, provides
communication solutions specifically adapted to improve
the quality of their life. In 2008 the programme received the
following distinctions:
+  2nd award in the category of Best Practice / CSR
Initiative / Viable Growth Solution during the CEO
& CSR Awards 2008
Special Service Innovation award in the annual Global
Telecoms Business Innovation Awards, in London
« the Assistive Technology Innovation Award in
Transportation award, in the framework of the ACCESS
-IT awards, in Brussels

Environmental Responsibility

COSMOTE's primary goal is to minimise its environmental
impact through the adoption of measurable evaluation
indexes and making environmentally responsible
decisions. Since 2005, COMSOTE, implements an
Environmental Management System certified according
to the ISO 14001 standard which includes different actions
plans and aims at non-stop optimisation of the company’s
internal functions as well as the systematic measurement,
evaluation and management of environmental effects
generated from the company’s operation.
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In 2007, the Company expanded its recycling plan beyond
its stores to include 422 GERMANOS stores in Greece as
collection points for mobile phone accessories, batteries
and ink cartridges. In 2008, 73.80 tons of waste was
collected at COSMOTE's buildings. its exclusive stores, and
the GERMANQS stores in Greece. The relevant table below
lists the results of these programs:

Environmental Goal 2008 Result 2008
1. Capacitors. 100% of withdrawn 100%
Recycling of Base capacitors are 93.5 ton
Station Capacitors sent for alternative

collected by management

specialised crews
and transported to
certified installations,
in order to recycle

them.

2. Lubricants. WLOs  100% of WLOs 100%
(Waste Lubricants generated from 20,343 It
and Oils) the maintenance

Installation of bins of the Power

for the collection Generators of the

of consumables Base Stations are

from generator sent for alternative

maintenance (oils, management
filters, belts etc). The

WLOs are sent for

recycling.

3. Petroleum Reduction by 5% Reduction 15.28%
Reduction of

petroleum

consumption in

base stations on an

annual basis.

4. WEEE (Waste 100% of withdrawn 100%
Electrical and telecommunication 15.2 tons
Electronic equipment are

Equipment) sent for alternative
Telecommunications management

Equipment

Withdrawn

telecommunication
equipment that is
sent for alternative
management
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5. WEEE & mobile 10 kg WEEE/ 20.6 kg
phone batteries collection point/year
Collection of

mobile phones
and accessories

6. WEEE hardware  100% of withdrawn 100%

(pc. printers, fixed hardware is sent 2.54ton
equipment, home for alternative

appliances etc.) management

Recycling of

withdrawn hardware

7. Paper 1. Reduction by 1. Increase of
Monitoring the 5% of consumed consumed paper
amounts of photocopying paper by 31%
photocopy paper that annually (kg) 2. Increase of
is purchased and the 2. Increase by 10% recycled paper
paper recycled of quantity of paper by 13.8%

that is recycled /
employee / year

8. Electricity Reduction of power  12.39%
Monitoring power consumption by 5%
consumption at the

Company’s 5 main

buildings and stores

9. Ink Cartridges 1. 30% of cartridges 1.40.2%
Refilling and re- inuse are recycled  2.100%
using ink cartridges 2. 100% of those

and recycling those  not recyclable are

that are withdrawn  sent for alternative

management
10. Radiowaves Increase by 50 49 measurement
Measurement of measurement points
Electro-Magnetic
radiation levels
11. Water Reduction in stations
Measurement and consumption 1% Increase 35.8%

reduction of use.

Programme

With respect for its users and working towards ensuring

a better tomorrow, COSMOTE is determined to continue

o employ every means at its disposal, whether these

are made available by technological progress or by its
own growth, in order to continue to actively support raising
public awareness regarding social prosperity

and environmental protection.
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OTEplus

OTEplus in the framework of Corporate Responsibility and
creation of incentives to boost entrepreneurship developed
actions that concern the sponsorship of events, as well as
the support of institutions for children with special needs,
throughout Greece.

Indicatively we state a few of the Company’s most
important participations during 2008:

Body Participation
‘KOUROQS 2008 Golden Sponsor
Entrepreneurship awards

International Conference Sponsorship Support
CEO SUMMIT" with subject

‘Leadership’

Christmas events of Planning, organisation
the Hellenic Society for and funding

Disabled Children
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OTEAcademy

OTEAcademy. within the framework of its training work
towards the Group’s human resources as well as the
broader market, undertakes initiatives that promote
and support equal opportunities, lifelong learning.

and updating human resources on current social,
technological and business developments.

Within this framework, OTEAcademy.

+ Provides special offers for the participation of OTE
Group employees and their families, in training
programmes which constitute instruments for the
promotion and dissemination of new technologies

» Participates and supports organisations on issues
concerning the entrepreneurship of youths,
competitiveness, the dissemination of new
technologies, new trends in corporate management
issues, etc

+  Organises conferences for teams of OTE Group
employees, on different subject matters

Also, it actively supports initiatives that boost young
entrepreneurship and contribute in the dissemination
ofknowledge to the young public:

+  Participation in the planning of the ‘In the Shadow
of an Executive — Become an Executive for a Day’
programme by the Young Entrepreneurs Association
(SEN). Within the framework of this initiative, students
came into contact with company executives during
their daily exercise of their activities and work. in order
to gain practical knowledge for their future selection
of a professional career.

- Participation of executives in information programmes,
which through teaching at schools, brings the students
in contact with the basic principles of entrepreneurship
and the modern job market, in the framework of
cooperation with the Young Entrepreneurs Association
(SEN)

+ Support of the ‘Global Management Challenge.
which is a combination of entrepreneurship and
entertainment, giving young people the opportunity to
manage their ‘own’ companies and come into contact
with business reality
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ROMTELECOM

Within the framework of Corporate Responsibility,
Romtelecom’s actions for 2008 concern:

The protection of children

Sports

The protection of the environment

Values and social goals

Ch|ld Protection
Since 2000, Romtelecom works with the Child Helpline
Association in the framework of its policy on Corporate
Responsibility issues. The Child Helpline was created
to support the families and children that are in a critical
condition. The helpline is free of charge and provides
information and advice, as well as financial and material
support.
In 2008, more than 600 actual cases of abuse were
handled through the helpline and approximately 1.5
million calls were made regarding different child abuse
cases
Within the framework of Romtelecom's long cooperation
with the Healthy Children Foundation, it continues
with the Company’s campaign for pregnant women
and newborn children suffering from different birth
disabilities
Furthermore, Romtelecom jointly with the popular
state television channel ProTV, which financially helped
two cases of children in a difficult condition in two
consecutive shows of a charity television special
In 2008, in cooperation with Romania’s Consumer
Protection Union, through the ‘Safer Internet’
programme and on the website www.internetsigur.ro,
it informed parents and teachers on the responsibilities
and risks associated with Internet use. The website
has special sections for each type of audience that visits,
including a special guide with methods on how to train
children on the careful use of the Internet and with
lessons that can be used by teachers in schools

Sports

In the framework of promoting its long-term support of
theRomanian Olympic Committee, Romtelecom developed
the programme ‘Beijing 2008 Olympic Games' jointly with
Hotnews. This portal hosted an information campaign on
the commitment of Romtelecom to Romania values, the
participation of the Romanian team as well as a special file
with pictures of famous Romanian Olympic Athletes.
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Pr ion of the Envir

In 2008, Romtelecom supported the programmes

Adopt a River’ and ‘We Want a Clean Romania.’
The ‘Adopt a River’ programme was developed and
applied in cooperation with the ‘Save the Danube and
Delta Association” and was supported by the National
Administration of Romanian Waters. The programme
was selected by the Company’s employees from a list
of several Corporate Responsibility programmes that
were proposes by the Company. and included cleaning
actions in four areas of the Olt river, along the length of
the river, which gathered more than 25 tons of garbage
during those actions
The "We Want a Clean Romania’ programme continues
a long tradition of supporting ecological programmes,
through which the Company contributes to the
protection of the environment and raises the attention
of citizens on the lack of interest regarding the
protection of the environment
Organised a competition for Romtelecom employees
and the best pictures were awarded and included in an
educational leaflet with practical advise and information

Values and Social Goals
In 2008, it supported the ‘Romanian Press Club Gala’
for the 9th consecutive year, one of the most important
events in the media sector, which is organised by the
Romanian Press Club to award the best journalists of
the year.
Continued to support the Breast Cancer Diagnosis and
Prevention Programme. More than 2000 women, from
10 towns of Romania benefited from the free Breast
and Cervical Cancer Tests
In December 2008, Romtelecom began a campaign
against stress. With ‘Stress is Prohibited" as its motto,
an anti-stress group went to Bucharest, trying to offer
moments of relaxation to hasty and stressed passers-
by. The website www.antistresu.ro gave, primarily
to office employees, the opportunity to manage their
stress and more than 20,000 people visited it during
a period of one month
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Different subsidiaries
Multiple corporate responsibility programmes
One goal... both as individuals and all together, aiming to make a difference



Volunteers-employees of Romtelecom, in the framework
Volunteers, in COSMOTE's reforestation program. of the’Adopt a river’ program., at the banks of the Olt River in Romania.
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External view of the OTE Group of Companies Stand at the 73rd Thessalonica International Fair.
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UN Global Compact
The Global Compact asks companies to embrace, support
and enact, within their sphere of influence, a set of core
values in the areas of human rights (1-2). labor standards
(3-6). the environment (7-9), and anti-corruption (10):

Principles

1. Businesses should support and respect the

protection of internationally proclaimed human

rights.

OTE Compliance

OTE has set as a priority in its CR strategy the
protection of human rights of its employees.
OTE implements Employee policies and an
Internal Code for Employees which include
protection of workers' rights.

Page

65: Building Ties
with Employees

68: Equal
Opportunities

52: New

2. Make sure that they are not

in human rights abuses.

3. Businesses should uphold the freedom
of association and the effective recognition
of the right to collective bargaining.

4.The of all forms
of forced and compulsory labour.

New Procurement policy has increased
control mechanisms for OTE suppliers
and supply chain,

OTE staff enjoy right of access to well
established and functioning trade unions.

OTE's Employment policies and Internal

Procurement Policy

33: Relations with
Trade Unions - Elected
Representatives

65: Scope of collective
agreements 2008-2009

68: Equal Opportunities
-Hires

Code for Employees prevent forced labour.

5. The effective abolition of child labour.

6.The n of discrimination

OTE’'s Employment policies and Internal Code
for Employees prevent child labour.

In addition, the new OTE Procurement policy
has increased control mechanisms for OTE
suppliers.

68: Equal Opportunities
-Hires

52: New Procurement Policy

ol OTE supports the precautionary principle

in respect of employment and occupation.

by taking a proactive approach to measuring
and reducing its environmental impact.

68: Equal Opportunities
-Hires

69: Establishment of
Employee Evaluation
system

OTE supports the precautionary principle

7. Businesses should support
a precautionary approach to
environmental challenges.

8. Undertake ives to

by taking a proactive approach to measuring
and reducing its environmental impact.

83: Building Ties
with the Environment

Recording of ecological footprint and initiatives

GLOBAL COMPACT

to save energy and reduce CO2 emissions.

83-90: Building Ties
with the Environment




9. Encourage the development
and diffusion of environmentally
friendly technologies.

86: Renewable
OTE promotes the use of wind turbines Energy Sources
and photovoltaic systems.

10. Businesses should work against
corruption in allits forms, including
extortion and bribery.

OTE's Corporate Governance policy includes 14-15: Corporate
specific control measures to prevent bribery Governance
and corruption.
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1.1 Statement from the most senior decision Message from the Chairman 5
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3.1 Reporting period for Regarding this Report 3
information provided.
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previous report.
3.3 Reporting cycle. Regarding this Report 3
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regarding the report or its contents. 3
3.5 Process for defining Regarding this Report 3
report content, including:
© Determining materi Vision, Mission and 25-34
i ing topics within the report, and Business Strategy

* |dentifying stakeholders the organisation

expects to use the report. CR and Business Strategy 23

Stakeholder engagement 31

3.6 Boundary of the report Regarding this Report 3
3.7 State any specific limitations Regarding this Report 3
on the scope or boundary of the report
3.8 Basis for reporting on subsidiaries. Regarding this Report 3
3.9 Data measurement techniques and the Regarding this Report
bases of i i i i 3
and techni underlying estimations applied
to the compilation of the Indicators and other
information in the report
3.10 Explanation of the effect of any re-statements No data restatements apply -
of information provided in earlier reports, and
the reasons for such re-statement (e.g. mergers/ OTE - Main Business Moves 12
acquisitions, change of base years/periods, nature by OTE Group in 2008
of busi measurement hods)
3.11 Significant changes from previous reporting  Building Ties 83-89
periods in the scope, boundary, or measurement  with the Enviroment
methods applied in the report.
3.12 Table identifying the location GRI Index 131-139
of the Standard Disclosures in the report.
3.13 Policy and current practice with regard Regarding this Report 3

to seeking external assurance for the report.
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4. Governance

4.1 Governance structure of the organisation. OTE - Corporate Governance See 14-15
also Corporate Governance section of website
http://www.ote.gr/portal/page/portal/

InvestorRelation/OTEIRMainPage

4.2 Indicate whether the Chair of the highest Corporate Governance section of 14-15

governance body is also an executive officer http://www.ote.gr/portal/page/portal/ website

(and, if so, their function within the organisation’s /nvestorRelation/OTEIRMainPage

management and the reasons for this

arrangement).

4.3 For organisations that have a unitary board Corporate Governance section of 14-15

structure, state the number of members of the http-//www.ote.gr/portal/page/portal/ website

highest governance body that are independent InvestorRelation/OTEIRMainPage

and/or non-executive members.

4.4 Mechanisms for shareholders and employees OTE - Corporate Governance 14-15

to provide recommendations or direction to the And Corporate Governance section of website

highest governance body. http://www.ote.gr/portal/page/portal/
InvestorRelation/OTEIRMainPage

4.5 Linkage between compensation for Corporate Governance section of 14-15

members of the highest governance body, http://www.ote.gr/portal/page/portal/ website

senior s, and i includi InvestorRelation/OTEIRMainPage

departure arr ), and the organisation’s

performance (including social and envir L

performance).

4.6 Processes in place for the highest governance Corporate Governance section of 14-15

body to ensure conflicts of interest are avoided. http-//www.ote.gr/portal/page/portal/ website
InvestorRelation/OTEIRMainPage

4.7 Process for determining the qualifications Corporate Governance section of 14-15

and expertise of the members of the highest http-//www.ote.gr/portal/page/portal/ website

governance body for guiding the organisation’s InvestorRelation/OTEIRMainPage

strategy on economic, environmental, and social

topics.

4.8 Internally developed statements of Vision, Mission and Business Strategy 13

mission or values, codes of conduct, and

principles relevant to economic, environmental,  CR Management & Team 27

and social performance and the status of their

implementation. Corporate Governance section of 14-15
http-//www.ote.gr/portal/page/portal/ website
InvestorRelation/OTEIRMainPage

4.9 Procedures of the highest governance body OTE - Corporate Governance 14-15

for overseeing the organisation’s identification /Audit Procedures and Complaints Policy

and of ic, envir L

and social performance, including relevant risks  CR Certifications & Participations 25-27

and opportunities, and adherence or compliance

with internationally agreed standards, codes CR Management and Team 27

of conduct, and principles.

GRI INDEX
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£4.10 Processes for evaluating the highest Corporate Governance section of 14-15

governance body’s own performance, http-//www.ote.gr/portal/page/portal/ website

particularly with respect to economic, InvestorRelation/OTEIRMainPage

environmental, and social performance.

4.11 Explanation of whether and how CR and Business Strategy 25-26

the precautionary approach or principle

is addressed by the organisation.

4.12 Externally developed economic, CR Certifications & Participations 25-27

environmental, and social charters, principles,

or other initiatives to which the organisation ISO standards 29

subscribes or endorses.

4.13 Memberships in associations (such Marketplace - Participations in Research 54

as industry associations) and/or national/ Programs, Conferences, Unions and Forums

Ay G

4.14 List of stakeholder groups Stakeholder Engagement 31-34

engaged by the organisation.

4.15 Basis for identification and selection Stakeholder Engagement 31-34

of stakeholders with whom to engage

4.16 Approaches to stakeholder engagement, Stakeholder Engagement 31-34

i ing freq y of by type

and by stakeholder group.

4.17 Key topics and concerns that have been CR and Business Strategy 25-26

raised through stakeholder engagement. Stakeholder Engagement 31-34

Performance Indicators

ECONOMIC

Disclosure on Management Approach Vision, Mission and Business Strategy 13
CR and Business Strategy 25-26
CR Management and Team 27
CR Goals and Commitments 28-30
Marketplace priorities 43

EC1 Direct economic value generated and OTE - Tables 1.a and 3.a 11.43

distributed, including revenues, operating costs,

ploy p i ions and other

community investments, retained earnings, and

payments to capital providers and governments.

EC3 Coverage of the organisation’s Employees — Additional Benefits 69

defined benefit plan obligations.

EC8 Avdntu&n kat enidpacn Marketplace: New technologies 4L4-45

WV ENEVOUOEWV OE UNOSONEG.

and broadband services

120
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EC9 Understanding and describing significant Marketplace: New technologies Lh4-45

indirect economic impacts, including the extent and broadband services

of impacts.

ENVIRONMENTAL

Disclosure on Management Approach Vision, Mission and Business Strategy 13
CR and Business Strategy 25-26
CR Management and Team 27
CR Goals and Commitments 28-30
Environment Priorities 83

EN2 Percentage of materials Environment: Waste 88-89

used that are recycled input materials Management and Recycling

EN3 Direct energy consumption Environment: Environmental 84-85

by primary energy source Impact from OTE's Operation

ENS Energy saved due to conservation Environment: Facing 86-87

and efficiency improvements. Climate Change

ENBG Initiatives to provide energy-efficient Environment: Facing Climate Change Partially 86-87

or renewable energy based products.

ENB Total water withdrawal by source Environment: Environmental Impact 84-85
from OTE's Operation

EN16 Total direct and indirect Environment: Greenhouse Gas 84-85.87

greenhouse gas emissions by weight Emissions, Facing Climate change

EN18 Initiatives to reduce Environment: Facing Climate Change 86-87

greenhouse gas emissions

EN22 Total weight of waste Environment: Waste 88-89

by type and disposal method Management and Recycling

EN23 Total number and volume Environment: Waste Management 88-89

of significant spills

EN24 Weight of transported, imported, exported  Environment: Waste Management 88-89

or treated waste deemed hazardous under the

Basel Convention

EN28 Monetary value of significant fines Environment: Waste Management 88-89

and total number of non-monetary sanctions

for i with envir L laws

and regulations

SOCIAL - LABOUR PRACTICES

Disclosure on Management Approach Vision, Mission and Business Strategy 13
CR and Business Strategy 25-26

GRI INDEX
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CR Management and Team 27
CR Goals and Commitments 28-30
Employees: Priorities 65

LAT1 Total workforce by employment Employees 65-70

type, employment contract, and region.

LA2 Total number and rate of employee Employees 65-70

turnover by age group, gender, and region.

LA3 Benefits provided to full-ti ploy Employees 65-70

that are not provided to temporary or part-time

employees, by major operations.

LA& Percentage of employees covered Employees: 68

by collective bargaining agr Equal Opportunities

LAG Percentage of total workforce represented Employees: 66-67

in formal joint management-worker healthand  Health and Safety

safety committees that help monitor and advise

on occupational health and safety programmes.

LA7 Rates of injury, occupational diseases, Employees: 66-67

lost days, and absenteeism, and number Health and Safety

of work related fatalities by region.

LA9 Health and safety topics covered Employees: 69

in formal agreements with trade unions. Health and Safety

LA10 Average hours of training per Employees: 69

year per employee by employee category. Educational Programmes

LA11 Programmes for skills management Employees: 69

and lifelong learning that support the continued  Educational Programmes

employability of employees and assist them

in managing career endings.

LA12 Percentage of employees receiving regular  Employees: Evaluation System 69

performance and career development reviews.

LA13 Composition of governance bodies and Employees: 68

breakdown of employees per category according  Equal Opportunities

to gender, age group, minority group membership,

and other indicators of diversity.

LA14 Ratio of basic salary of men Employees: 68

to women by employee category Equal Opportunities

SOCIAL - HUMAN RIGHTS

Disclosure on Management Approach Vision, Mission and Business Strategy 13
CR and Business Strategy 25-26

122

CR Management and Team

27

Employees: Priorities 65
HR& Total number of incidents of discrimination ~ Employees: 68
and actions taken. Equal Opportunities
HRS5 Operations identified in which the right to Employees: 68
exercise freedom of association and collective Equal Opportunities
bargaining may be at significant risk, and actions
taken to support these rights.
HR6 Operations identified as having significant Not Applicable 68
risk for incidents of child labour, and measures - Employees:
taken to contribute to the elimination of child Equal Opportunities
labour.
HR7 Operations identified as having significant Not Applicable 68
risk for incidents of forced or compulsory labour, - Employees:
and measures to contribute to the elimination Equal Opportunities
of forced or compulsory labour.
SOCIAL - SOCIETY
Disclosure on Management Approach Vision, Mission and Business Strategy 13
CR and Business Strategy 25-26
CR Management and Team 27
CR Goals and Commitments 28-30
Society: Priorities 101
S01 Nature, scope, and effectiveness Society: Support for Children, Vulnerable 102-103
of any programmes and practices that assess Social Groups and Youth. Corporate
and manage the impacts of operations on Volunteering. Emergencies, Cultural
communities, including entering, operating, Heritage programs
and exiting.
S03 Percentage of employees trained CR and Business Strategy 25-26
in organization’s anti-corruption policies
and procedures. CR Goals and Commitments 28-30
S04 Actions taken in response Corporate Governance Wil
to incidents of corruption. - Audit Procedures and
Complaints Mechanism Policy L
S05 Public policy positions and participation CR Participations 27
in public policy development and lobbying.
53
Marketplace: Regulatory Issues
54

Marketplace: Research Programmes
and Conference Programmes

GRI INDEX
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S07 Total number of legal actions for
anticompetitive behaviour, anti-trust, and
monopoly practices and their outcomes.

Marketplace:
Regulatory issues

53

S08 Monetary value of significant fines and Marketplace: 53

total number of non-monetary sanctions for Regulatory issues

non-compliance with laws and regulations.

SOCIAL - PRODUCT RESPONSIBILITY

Disclosure on Management Approach Vision, Mission and Business Strategy 13
CR and Business Strategy 25-26
CR Management and Team 27
Marketplace Priorities 43

PR2 Total number of incidents of non- Marketplace: 51

compliance with regulations and voluntary Responsibility for Products

codes concerning health and safety impacts

of products and services during their life cycle, Information Security and 51

by type of outcomes. Communications Confidentiality

PR5 Practices related to customer satisfaction, Marketplace:

including results of surveys measuring customer Customer Service 48-51

satisfaction.

PR9 Monetary value of significant fines for Marketplace: 5

non-compliance with laws and regulations
concerning the provision and use of products
and services.

Responsibility for Products

124
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